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MANmagazine launches 

MAN’s new customer and image magazine is out now 

 

The Munich-based commercial vehicle and engineering player has just 

launched its new MANmagazine – a showcase for the world of MAN in a 

single magazine. Exciting and entertaining stories depict what MAN is all 

about and what the Company stands for: products and services that are 

tailored to the customer and the markets and that combine quality, reliabil-

ity, and cost-effectiveness. With a global circulation of around 200,000 cop-

ies, MANmagazine will be published three times a year in German and in 

English with a truck and a bus edition. Alongside this, 17 countries will en-

joy their own local editions with additional regional issues. The magazine is 

also available as a tablet app for iOS and Android and can be downloaded 

free of charge from the stores. 

 “Our aim was to create a publication that takes the best of each of the im-

age and customer magazines to date. We wanted it to be reader-friendly 

with simple, high-quality journalism and a modern design,” explains Editor-

in-Chief Florian Wöst. MANmagazine supersedes the MAN Forum, inmo-

tion, and buslife publications. 

It is aimed at various target groups – from employees, key customers, and 

truck/bus drivers through opinion leaders and the interested public. “It was 

important to us that we make use of common features but that we did not 

lose sight of the different interests and that we address the diverse issues 

in the Commercial Vehicles and Power Engineering business areas,” says 

Wöst.  

In the first issue of MANmagazine, the reader learns just what makes an 

MAN Euro 6 engine so special and how innovative technologies help to 

reduce nitrogen oxide and soot particles. The “Playing it cool” article goes 

to Sweden, where trucks and buses are tested for winters at minus 35 de-

grees. In “Clean giants,” the magazine reports on the largest ships in the 

world that MAN’s state-of-the-art diesel engines have made more eco-

friendly than many smaller freighters. 
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MANmagazine is available as a PDF on the web portal Scribd. Alternative-

ly, a copy free of charge can be ordered using the Order Service. 

 

Download the MANmagazine app: 

App for iOS: 

 

App for Android:  

 

http://de.scribd.com/mantruckandbus
http://www.corporate.man.eu/en/x_forms/Bestellservice.html
https://itunes.apple.com/gb/app/manmagazin/id798831305?mt=8
https://play.google.com/store/apps/details?id=com.impaddo.manmagazine.ui&hl=gb

